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AIU Exam – Media Freedom, Regulation and Ethics
School: Human & Social Studies

Major: Communications
Course title: Media Freedom, Regulation and Ethics
Credits for course: 3 credits
Description of course: 
Chapter 14
Our democracy exists on a foundation of self-governance, and free and responsible mass media are essential to both democracy and self-governance. But media, because of their power and the often-conflicting demands of profit and service under which they operate, are (and should be) open to some control. The level and sources of that control, however, are controversial issues for the media, in the government, and in the public forum. After studying this chapter, you should be able to

· Outline the history and development of our contemporary understanding of the First Amendment.

· Explain the justification for and exercise of media regulation.

· Distinguish between a media system that operates under a libertarian philosophy and one that operates under a social responsibility philosophy.

· Define and discuss media ethics and how they are applied.

· Describe the operation and pros and cons of self-regulation.

· Assess your personal commitment to media reform.
Book & chapter: Introduction to Mass Communication: Media Literacy and Culture, Chapters 14.
Access to book: Book must be sent by wetransfer.com. An email will be sent from them. Sometimes the email goes to the spam folder, so check there. The email will have a link to download the book.

Bibliography of book: 

Baran, Stanley J. "Introduction to mass communication: Media literacy and culture." McGraw Hill. (2014).
Format of the assignment: Assignment must have an AIU cover page, introduction to the topics of the chapter, answers to the questions below, conclusion about the exam and the bibliography of book at end of assignment.
Instructions for Addin moveg Course & Submitting an Assignment: Go to the top of your student platform. On the left you will see a link to add a course called “Add Courses into Curriculum”. Click there. Then you will see a button to add a new course. It will then ask you to give the specific name of the course, which is given above on this exam.

Then you submit the assignment through another link at the top of the platform called “Submit an assignment”. You choose the course name from the drop-down list. Then you choose to send the assignment “offline”. Then you upload the file(s) for the course.

Please include questions with your answers, so that we can see the question being answered.
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Student ID: UB45733HCO5459
PHASE 2 COURSES:
AIU Exam – Media Freedom, Regulation and Ethics

School: Human & Social Studies

Major: Communications

Course title: Media Freedom, Regulation and Ethics
Questions of exam.

Answer with 3 to 8 paragraphs each question. (Include personal opinions and examples from your life and community)
Chapter 14… page 379
1. What are the basic tenets of libertarianism? How do they support the First Amendment?

The basic tenets of libertarianism are tolerance, justice, prosperity, corporation, and peace. Libertinism believe that the philosophy of liberty is the core political value of modern civilization1. According to the Baran, Stanley J. "Introduction to mass communication: Media literacy and culture." McGraw Hill. (2014). Libertarianism based their guarantee of this privileged position to the press on libertarianism, the philosophy that people cannot govern themselves in a democracy unless they have access to the information they need for that governance. Libertarian philosophy is based on the self-righting principle, which was forcefully stated in 1644 by English author and poet John Milton in his book Areopagitica. Milton argued from two main points: 
· The free flow or trade of ideas serves to ensure that public discourse will allow the truth to emerge.  
· Truth will emerge from public discourse because people are inherently rational and good.  
Libertarianism referee to people's desire to be independent and without intervene from any institutions or government to people's lives. The libertarianism ideology is believing that everyone can have the same right and Non Violence Action.
-------
1. https://www.libertarianism.org
2. Baran, Stanley J. "Introduction to mass communication: Media literacy and culture." McGraw Hill. (2014).
Liberalism is a political paradigm that makes the protection and promotion of individual freedom and equality the main political problem. Liberals believe that government is necessary to protect individuals from being harmed by others, but they also recognize that government can pose a threat to individual freedoms.
2. What is the absolutist position on the First Amendment?

Regarding to the first Amendment of American Constitution The absolutists accept that the First Amendment provides a central and fundamental wall of protection for the press and free expression. “The idea No Law is mean No Law”
Baran, Stanley J. "Introduction to mass communication: Media literacy and culture." McGraw Hill. (2014). Describes that The First Amendment says that the US Congress cannot “make laws”, but can state legislatures? City council? Mayor? court? Who has the power to ban the press? This issue was resolved in 1925 in a case involving the right of the state to restrict the publication of socialist bulletins. Supreme Court, in Gitlow v. New York, states that the First Amendment is "among the fundamental personal rights and 'liberties' protected by the State's Fourteenth Amendment legal process clauses" (Gillmor & Barron, 1974, p. 1).
In light of this, “Congress must not make laws” should be interpreted as “government agencies must not make laws.” Currently, "no law" includes statutes, statutes, administrative regulations, executive and court orders, and government regulations, regardless of location.
3. Name important court cases involving the definition of “no law,” “the press,” “abridgment,” clear and present danger, balancing of interests, and prior restraint.
Regarding to the first amendment of American constitution which is secure the principles of libertarianism say that No Law is meaning US congress cannot make laws to ban the press. However, the Federal Commission of Communication (FCC) law also prohibits broadcast content that is in appropriate.

As describes in Baran, Stanley J. "Introduction to mass communication: Media literacy and culture." McGraw Hill. (2014). Can freedom of the press be limited if the likely result is damag- ing? The Supreme Court answered this question in 1919 in Schenck v. United States. In this case involving the distribution of a pamphlet urging resistance to the military draft during World War I, Justice Oliver Wendell Holmes wrote that expression could be limited when “the words used are used in such circumstances and are of such a nature as to create a clear and present danger that they will bring about the substantive evils that Congress has a right to prevent.” Justice Holmes added, “Free speech would not protect a man in falsely shouting fire in a theater and causing panic.” This decision is especially important because it firmly established the legal philosophy that there is no absolute freedom of expression; the level of protection is one of degree. 
4. Define obscenity, pornography, and indecency.
According to the Meriam-Webster website;

Obscenity can be describing as abhorrent to morality or virtue, especially its designed to incite to lust depravity.  
Meanwhile Pornography is pictures, sketches, illustrations, photos, writings, sounds, sounds, moving images, animations, cartoons, conversations, gestures, or other forms of messages through various forms of communication media and/or public performances, which contain obscenity or exploitation. sex that violates the norms of decency in society. While indecency can be defining as an act or word that is offensive.

In America, it is strictly prohibited broadcasts containing 'obscene, indecent, or pornography' content but does not provide a definition of these terms. And it is the job of the Federal Communications Commission (FCC), through its regulatory function, to formulate definitions of these terms. Basically, broadcasting an 'obscene' program (at any time) is against the law in America. The United States Supreme Court formulates 3 things to determine whether a broadcast is obscene or not:

1. A layperson, by the standards of modern society, considers a broadcast, as a whole, to cause or cause sexual desire.

2. Broadcast content shows or clearly depicts sexual behavior which can be specifically defined by law.

3. Broadcast content, as a whole, has no or less scientific, political, artistic or literary value.

Federal law also prohibits broadcast content that is inappropriate or uses obscene language. According to the FCC, inappropriate broadcasts include sexual content or sexually suggestive content that is not deemed to be inappropriate to an obscene level. Inappropriate content cannot be banned altogether because it is protected by the First Amendment. The FCC has issued rules prohibiting inappropriate broadcasts between 6 a.m. and 10 p.m. The FCC defines profanity as “including language that is foul or abusive to viewers who hear it so as to cause irritation or disgust.”
5. What is the traffic cop analogy? Why is it important in the regulation of broadcasting?

The traffic cop analogy is the comparison of how Federal Communications Commission (FCC) has the right to control not only broadcast traffic but also its composition. FCC was established in 1934 by Communications Act as an independent regulatory government agency.

FCC is important in the regulation of broadcasting to ensure a robust and competitive market and to promote connectivity and regulate broadcasting such as radio, television, cable, satellite and wire from all USA territories.
6. What is copyright? What are the exceptions to copyright? What is DRM?

The first amendment protects expression. Copyright identifying and granting ownership of a given piece of expression is designed to protect the creator’s financial interest in that expression. 

Copyrights, trademarks, and patents are usually grouped into the area of law known as intellectual property. Trade secrets are sometimes also included in this area. The constitutional origins of intellectual property, at least for copyrights and patents, can be traced to Article I, Section 8, of the U.S. Constitution, which stipulates, among other things, that Congress shall have the power to promote the useful Advancement of Science and the Arts, by granting Exclusive Rights to Authors and Inventors for a limited Time to their respective Writings and Inventions3.
The exception to copyright is fair use, instances in which material can be used without permission or payment. Fair use includes (1) limited noncommercial use, such as photocopying a passage from a novel for classroom use; (2) use of limited portions of a work, such as excerpting a few lines or a paragraph or two from a book for use in a magazine article; (3) use that does not decrease the commercial value of the original, such as videotaping a daytime football game for private, at-home evening viewing; and (4) use in the public interest, such as a Consumer Reports’ use of pieces of drug company television commercials to highlight its media literacy efforts. (Baran, Stanley J, 2014, p. 364)
According to the Digital Rights Management (DRM), protection of copyrighted works by various means to control or prevent digital copies from being shared over computer networks or telecommunications networks. However like all digital information, is easy to copy and share so on its own it is not sufficient to protect the content.
...……... 

3. Media law and ethics / Roy L. Moore and Michael D. Murray, 2010. 

7. What are the basic assumptions of social responsibility theory?
The basic assumptions of social responsibility theory referee to the absolute freedom of the press, this theory views the need for a press and a journalistic system that uses moral and ethical grounds as long as the press knows their responsibilities and makes it the basis of their operational policies, the libertarian system will be able to satisfy the needs of the public. Media also have obligation to society, media ownership is a public trust, news media should be truthful, accurate, fair, objective and relevant.

Social responsibility theory asserts that media must remain free of government control, but in exchange media must serve the public. The core assumptions of this theory are a cross between libertarian principles of freedom and practical admissions of the need for some form of control on the media (McQuail, 1987) 

8. What are ethics? What are the three levels of ethics?
According to Baran, Stanley J. "Introduction to mass communication: Media literacy and culture." McGraw Hill. (2014).  Ethics are rules of conduct or moral principles that guide our actions in certain situations. The word ethos comes from the Greek language, which means customs, traditions, or character that guides a certain group or culture. In our discussion, ethics specifically refers to the application of rational thinking by media professionals when they are deciding between two or more competing moral choices.
The Three levels of ethics are; 
- Metaethics are fundamental cultural values. Metaethics provide only the broadest foundation for the sorts of ethical decisions people make daily. They define the basic starting points for moral reasoning. 
- Normative ethics are norms that guide humans to act well and avoid bad things in accordance with the rules that apply in society. More or less generalized theories, rules, and principles of ethical or moral behavior. The various media industry codes of ethics or standards of good practice are examples of normative ethics. They serve as real-world frame- works within which people can begin to weigh competing alternatives of behavior. 
- Applied ethics, media practitioners must apply both the big rules and the general guide- lines to very specific situations. The use of applied ethics can be defining as practical of professions that are part of social ethics which is related to how applying ethics invariably involves balancing conflicting interests. (Baran, Stanley J, 2014, p. 367)
 9. What is confidentiality? Why is confidentiality important to media professionals and to democracy?
According to oxford dictionary confidentiality is the state of being confidential, regarding to the press freedom and freedom of expression confidentiality important to media professionals and to democracy, it’s the ability of media professionals to keep secret the names of people who provide them with information. Baran, Stanley J. "Introduction to mass communication: Media literacy and culture." McGraw Hill. (2014).
10. What are some forms of media self-regulation? What are the strengths and limitations of self-regulation?
In America a form of self-regulation is the news ombudsman or readers’ editor. The ombudsman itself provides a semiautonomous complaints and disputes resolution mechanism within a single media organization. 
Self-Regulation is a special rule that is applied by each media industry. Self-regulation can be interpreted as the responsibility given to the media owners to implement their own regulations. These media actors will then be monitored from within or by media ombudsman and Federal Communications Commission. The role of self-regulation in the media is more of a journalistic code of practice.

Media regulation in the United States follows the libertarian model, in which the central government is involved in the day-to-day operations of media organizations, and where possible, the business market should have an influence on media operations and content. 
According to Baran J, the strengths of self-regulation itself in general as operational guidelines in maintaining public trust and upholding integrity and professionalism. (Baran, 2014) while self-regulation in practice usually facing its limitation about conflicts of interest between profit orientation as a company and social responsibility. 
"self- regulators often combine-and sometimes confuse-self-regulation with self-service." (Donald I. Baker & W. Todd Miller, Privacy, Anti-trust and the National Information Infrastructure: Is Self-Regulation of Telecommunications-Related Personal Information a Workable Tool?, in PRIVACY AND SELF-REGULATION IN THE INFORMATION AGE, supra note 10, at 93-94). 

QUESTIONS FOR CRITICAL THINKING AND DISCUSSION
1. How much regulation or, if you prefer, deregulation do you think broadcasters should accept?
First amendment of American constitution has guaranteed freedom of expression for every citizen through a free press, however the government still regulates some media, especially broadcasting such as radio and television. Because according to American law, airwaves are owned by the public. The Federal Communications Commission (FCC) issues this license and is responsible for regulating the airwaves. 
The print media itself is mostly not regulated by a particular agency, however, the print media still adheres to content that does not slander others and continues to carry out its code of ethics and social responsibility. 
Because media has its own self-regulation it means government does not urge to regulate printing media, the strengths of self-regulation itself in general as operational guidelines in maintaining public trust and upholding integrity and professionalism.
2. Of all the groups whose interests must be balanced by media professionals, which ones do you think would have the most influence over you?

Most of democratic country guaranteed public right to get freedom of expression, however conflicts of interest often we meet in every media institution, where the intervention appears media owners into the editorial room and affect the independence of journalist news. The continuation of the intervention overrides the basic principles in journalism related to Journalist objectivity and professionalism. 
Media professionals must maintain the balance between public interests by diversifying the content and interests of the media business itself. Normatively, the media is a public means It functions to meet the needs of the community and democracy. However, in industrial structures, the media is no longer assessed based on the value of the use, but focused on the exchange rate in obtaining economic advantages (Mosco, 1996)

According to Baran, Stanley J. "Introduction to mass communication: Media literacy and culture." McGraw Hill. (2014) described that in mass communication, these conflicting interests play themselves out in a variety of ways. Some of the most common, yet thorniest, require us to examine such basic issues as truth and honesty, privacy, confidentiality, personal conflict of interest, profit and social responsibility, and protection from offensive content.  
3. In general, how ethical do you believe media professionals to be? Specifically, print journalists? Television journalists? Advertising professionals? Public relations professionals? Television and film writers? Direct mail marketers?
Professional communication and media workers have a moral guideline found in the code of ethics. According to Claude-Jean Bertrand (as quoted by Potter, 2006), the code of ethics contains three basic elements, namely (1) fundamental values, such as respect for human life and solidarity; (2) Fundamental prohibitions, such as may not lie and cause losses that are not needed; and (3) journalistic principles, such as accuracy, honesty, and independence.
Media professionals should have standards of ethics as a manifestation of the value of professionalism and integrity of journalistic. However, media professionals always facing conflicts of interest due to media as an industry which is how to survive economically. Meanwhile business orientation of media affected the value of professionalism and journalistic integrity. 
It is important to develop professional ethics for media practitioners can be carried out at the normative level in the form of coercive regulations, orders, and prohibitions that are bound in the realm of law so as to force press personnel to comply with these ethics and regulations in their reporting. It requires a high commitment by media companies in implementing their self-regulation. And accompanied by public awareness and control in supervising the behavior of the media in order to remain professional.
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