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Questions/Answers

Q 2) Provide a short summary of the concepts or topics you learned about today" (minimum 300 characters)

A 2) this class permetted me to learne the fundamental concepts of personal branding and why it is essential in professional and personal development. The presenter explained that a personal
brand is built through identity, reputation, consistency, and differentiation. I also learned the importance of self-knowledge, defining one’s audience, creating coherent and authentic messages, and
using social media strategically to increase visibility and credibility. The class highlighted common mistakes to avoid and emphasized authenticity, clarity, and long-term commitment as key elements
for building a strong personal brand.

Q 3) What is the most important concept(s) that you gained for today's Live Class? (minimum 300 characters)

A 3) The most important concept I gained from this class is the understanding that personal branding is fundamentally about clarity, coherence, and authenticity. I learned that a personal brand is
not a logo or a social media profile, but the perception others have of me based on my values, behaviors, strengths, and the way I communicate. The class emphasized that building a strong
personal brand begins with deep self-knowledge: identifying what makes me unique, what I stand for, and the impact I want to create. I also understood that consistency between what I say and
what I do is essential for credibility. Finally, the session highlighted the importance of defining my audience and using social media strategically to express my identity with purpose and coherence.
This concept stands out because it shows that personal branding is a long-term, intentional process of aligning my inner identity with my external presence.

Q 4) How would you apply what you learn today to improve your life of work? (minimum 300 characters)

A 4) After this class, I can now apply learning by intentionally developing and communicating my personal brand in both my professional and personal environments. By identifying my strengths,
values, and unique qualities, I can present myself more clearly and consistently to colleagues, clients, and my community. Understanding my target audience helps me adapt my communication style
and choose the right platforms, especially LinkedIn, to increase visibility and credibility. I can also use storytelling and authentic content to build trust and differentiate myself. Finally, avoiding
common mistakes such as lack of planning or copying others will allow me to grow a strong, coherent, and long-term personal brand that supports my career and professional goals.

Q 5) Independent Research: AIU Live Classes are a starting point for further learning beyond the class. Search similar content
either online or in the AIU online library and review it then share the name or link here. If its from AIU Library copy the Source or
ISSN, show me how? (can be a video, academic publication, web site. lecture or book) (minimum 10 characters)

A 5) Gorbatov, S., Khapova, S. N., & Lysova, E. I. (2018). Personal branding: Interdisciplinary systematic review and research agenda. Frontiers in Psychology, 9, Article 2238.
https://doi.org/10.3389/fpsyg.2018.02238
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