Abstract 
The current research inquiries the phenomenon of anti-aging culture and how does it influence body image and self-perception of menopausal women. 
The study examines the interaction between body image, self-perception, menopause, and anti-aging culture in Israel.
As such, the study major question is How does anti-aging culture influences body image and self-perception of menopausal women?
During the research other questions raised and broadened the knowledge and the inquiry about the subject. Those are the new questions that raised:
How does menopause influences body image, self-esteem, and self-perception?
How does culture and social narratives of beauty ideal, aging, and anti-aging influence women's self-perception and body image during life span in general and during menopause in particular?
How does intergenerational transfer and cultural environment influence perceptions about menopause and anti-aging? 
Does body image and self-perception during childhood and adolescence influence body image and self-perception in later life, during menopause?
How does anti-aging culture and healthy lifestyle improve menopausal women's quality of life and well-being?
How women's close environment reacts to changes they experience during menopause? What kind of changes they experience? 
How does interpersonal relationships at work, family and friends influence women's body image and self-perception experience of menopause. 
What menopausal women think and feel about women's beauty ideal, femininity, grooming, styling norms and anti-aging practices? Did they change their approach during menopause, and did it change their behavior and lifestyle?
The current study was conducted using the qualitative methodology - the phenomenology and narrative paradigms, thereby providing platform via which the participants could represent their personal and subjective experience. As such, this enabled studying the connection between body image, menopause, and anti-aging culture of many women who shared their feelings and thoughts about their body and mental experiences during menopause. 
25 women at the age of 48-60 participated in this study. 
The research is based on semi-structured, in-depth, and open interviews as the essential methodological instrument. Most of the interviews conducted at the participant's natural environment, at their homes and some of them at my home and clinic. Each interview lasted between an hour and two. Each interview was recorded transcribed and analyzed.
Themes that came up in the research deal with perceptions about menses, fertility, motherhood, sexuality, styling, and women's body image in different phases such as adolescence, pregnancy, and menopause. Other themes that came up during the research deal with family and social expectations and women's roles in life before and after menopause, self fulfilment, and happiness.
The findings show the variety of menopause experiences and perceptions about menopause and anti-aging culture. I interviewed some women who have anti-aging agendas, and others who defined themselves as pro-aging. I find the definition of anti-aging and pro-aging a bit of dichotomic and imprecise.  
 I suggest a new term: well aging culture, which allows women to choose and make their own decisions about how to live their life in menopause without judgmental and dichotomic definitions and without the symbolic linguistic meaning of anti or pro aging. 
 Even though menopausal women share some of the menopause experiences, each one of my interviewees has a different life story which influences her perceptions about body image and self-perception during menopause. Each one of my participants comes from a different social and cultural environment.
 Some of my interviewees were born in Israel while others were born in other countries. Many of the participant's parents immigrated to Israel from Europe, America (south and north), Africa, Russia and from the   middle east. Some of my interviewees are second generation for holocaust survivors, some of their families established and built the state.
 I find that those factors have a crucial influence over self-perception and body image during Israeli's women life.   
As mentioned, Israel is a multi-cultural state., It is composed of immigrants who came from a different countries and cultures. Each culture is different and influences women's perceptions of feminine issues, body image, menopause, and aging. 
 The research findings show that there are also some similar factors that unifiers and influence all Israeli women and are influenced by the socio-cultural environment. Those factors include:
The Jewish and the  Israeli history, tradition and religion, the duty of service in the army (for men and women) and the ethos of frontiers. those factors influence the narrative of menopause and perceptions about body image, self-perception, and anti-aging culture. 
An additional aspect that arises from the research is the individual personality and self-psychology that influence the experience of body image and self-perception of women in menopause.   
The study findings also show the bi-directional connection between positive body image, positive self-perception and menopause symptoms and the connection between anti-aging practices and positive body image.
In summary, in addition to contribution to the existing knowledge and theories about menopause, body image and anti-aging, the current study enriches our understanding about the unique experience of Israeli menopausal women of body image, self-perception and anti-aging culture.



   
 
  



 
 




 
 
